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July 9, 200~

Marl~nQ H. Dertch. gec.rctary
Feuo:al Communications COnunj~tiiOll
Office of (he Secretaly
clo Nalt:k rIle•• me.
236 Mas$achusE'.tts Avomu",. NoE.• Sllite (1 U
Washington. D.C. 20002

Re: MB lJocket No. 0~-207

Db"lr Cha.itman Puwell and Ms. Dortch:

, We would lik.~ to voiee our conc.etnS alJuu( the potential sffltCts of
requiring cable and satellit0 eOlnpanie~ to sell basic cable networks OIl a chB.nnel~
by·cl1anne1. or 'In la carte," basis. On the surface, this idea soundc o.ppca.ling, !Jut
a deeper look can only lead to the conclusion thaI.a la carte packaging would have
a chilling effel.1: on pl'ogramming diversity jn Alnerica.

While we are encouraged by the networks efforts to ex.pand diverse
programming in rec:enl years, ethnic: l.LUd minority populn.tiotls in the U.S. are litUl
acutely underserved by tetevision1s current offerln!r-i. As it result, many opinion
leaders have called on media bltsinesses to generate more channels to Serve
audieuces orACrtcau-i\melicans, Hispmics, Asians, and other ethnic groups.. The
imposition of an a la carte pricing mode could bring these efforts to a screeching
h:l\t. Many afme Ch21'U1~1$ that wd:ot t<lday will not \.It: able to survive with tht:
reduced subscriher base the)" will face under a 1~ carte.

If cabJ~ and satellite companies sell channels 8. la carte, it would force
networks 10 dramatically mcreas.; the per-subscriber fce they must charge.
Ultimately, lI~lb3cl·ibor::5 would. [mu th.emsel....es paying a.bout the same amount ­
and possibly more ~ for just II. handful of channels, rather than having the
hundreds from which to choose. a.~ th~y do today.

With it:) multi-channel universe, cable. provides a we~Jth of diverse
rc:.·(J·01cCS allowing vieweJ."S !.he ablllty to shan~ other cult\.lres. communities, styles
and vi~wpoints. The imposition of a la carte would drastically reduce, if nol
climinat~ entiYtlly, that opportUnity.

A 13, cane diJ:ecdy ch<lllcllgcs years of :;:rowth and ex~an:;jon of diVerse
progrmnmi.ng: in today's media marketphu:c. As such~ we urge tho fCC to
strongly consider the full ramifications of'a la carte in their report to Congrc:s~ .
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